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Introduction
This document contains important information about Leeds Beckett University’s planned
approach to course delivery and assessment in 2020/21. It provides an update to the
information previously available in our online prospectus. You should read this document
carefully so that you are aware of any changes that affect your course.
Information is provided in two parts:
The University is informed by Public Health England (PHE) COVID-19 advice and guidance for
maintaining a Covid-secure learning and working environment. We have made arrangements
to continue to provide a high-quality educational experience in a way that protects the safety
and wellbeing of both students and staff. We are engaging closely with Leeds Beckett
Students’ Union to inform the arrangements and will also be informed by feedback provided
by our individual students.
Public Health England guidance continues to evolve, so the arrangements for delivery of your
course and use of the campus may need to change during the academic year to continue to
protect students and staff.
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The taught content advertised at each level of study, or its equivalent, will be delivered across
the academic year 2020/21. We have identified an appropriate mix of blended learning – a
mix of online and digital content and teaching and learning for each subject, reflecting what
will maximise learning as well as supporting more vulnerable learners and enabling the
university as a whole to minimise transmission risk.
COVID-19 social distancing measures will be implemented during 2020/21 for teaching,
learning, assessment and student support.
In the event of further government lockdowns, either local or national, we will prioritise
digital and online learning and support to enable students to continue with their studies.
If there is an easing of COVID-19 restrictions, we will continue to provide blended delivery for
teaching block 1 or semester 1 in 2020/21. We will keep teaching blocks 2 and 3 or semester
2 under review, informed by Public Health England advice. We may revert to different
proportions of on-campus learning and online learning delivery later in the academic calendar
year or a later teaching block. Learning will remain accessible for students who are unable to
attend on campus sessions.

How we will communicate with you
Applicants who have accepted an offer by email have been sent information on the plans for
delivery of your course in 2020/21, the academic calendar (teaching block delivery or
alternative) applicable for your course and on the options available to you as a prospective
student, to enable you to make informed choices.
As the situation evolves, further information on local course delivery arrangements will be
provided to you in emails from your School.
In addition to the course-specific information set out in this document and the above
communications, the University’s COVID-19 microsite contains information for students and
applicants, including information relating to University accommodation and University
facilities and services. The COVID-19 microsite is regularly reviewed and updated as the
situation, advice and planning evolves and is available at:
https://www.leedsbeckett.ac.uk/COVID19/#tabplaceholder2.

Key terms and conditions
Further important information for applicants and students is available on our website:
https://www.leedsbeckett.ac.uk/information-for-applicants-and-students/. This includes
information about the student contract, fees and funding, your rights of cancellation, the
student protection plan and the University complaints process. It is essential that you read
the information on this webpage carefully as it sets out the rights and obligations that will
form the contract between you and the University upon accepting an offer and information
about how to make a complaint.
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Start dates
Our academic year will begin at the normal time. Start dates will be notified to direct
applicants via their offer letter or for UCAS applicants, via UCAS Track. The length of the
course is confirmed in the information about your course in Part 2 of this document below.

Location of delivery
In academic year 2020/21, it is planned that your course may be delivered via a blend of online
and digital learning and on-campus teaching and learning, with the necessary COVID-19 social
distancing and other measures in place on campus informed by Public Health England advice
and guidance.
Information on how blended teaching and learning will be delivered and the location of any
on-campus delivery is provided in a subsequent section of this document entitled ‘Teaching
and Learning Activities’.
Information on the delivery of placements and other off-campus learning opportunities is
provided in a subsequent section of this document entitled ‘Placements and Other OffCampus Learning Opportunities’

Course Fees
Your course fee is stated in your offer letter. The course fee published for 2020/21 on the
University’s Online Prospectus and included in your offer letter has not changed. Other
additional costs remain as published on our original Online Prospectus information in addition
to the areas of costs outlined below.
The course will be delivered via a blended approach that includes online teaching and
learning, digital learning and on campus sessions. If a further lockdown is necessary, then
delivery will be continued and supported via online and digital learning. Students are advised
that they will need a personal digital device for this purpose. The University’s wide range of
student support services available for students also includes a laptop loans scheme. Students
may wish to bring an existing personal device, or purchase/lease a laptop or similar device for
their personal use which would be an additional cost. The costs of this would vary depending
on your individual requirements but can be in the region of £400-800 depending on the
device.
The University is developing a means-tested COVID-19 Financial Assistance Package to
support students to acquire a laptop should this be needed. Students may also apply for a
living expenses fund for unexpected personal hardship as a result of the COVID-19 crisis.
Students will need to follow the Public Health England advice and any specific national
requirements for maintaining personal safety and hygiene to protect themselves and others
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from the COVID-19 risks. These personal safety measures such as the wearing of face
coverings will be an additional cost that students need to consider.
Where PPE is an essential requirement for the nature of the course you are undertaking this
will be detailed below.

Timetable Information
This course will be scheduled using a teaching block delivery and will be specified in timetable
information. The 2020/21 academic calendar and term dates are available on our website at:
https://www.leedsbeckett.ac.uk/-/media/files/academic-calendars/2021-student-calendarsept.pdf?la=en
The academic year 2020/21 will start on the dates notified to you.
Taught sessions will normally be scheduled and included in your timetable. This will include
on-campus sessions that you should attend. In 2020/21, depending on your course, this may
also include scheduled online teaching and learning sessions where student engagement is
required at a specified time and tutor pre-recorded lectures and scheduled discussion
sessions. Module information will be made available online by the school for enrolled
students.
Timetables will be made available to students during induction week via:
1. The Student Portal (MyBeckett)
2. The Leeds Beckett app

You should discuss any difficulties relating to your engagement with timetabled sessions with
your Course Administrator.

Policies, Standards and Regulations (www.leedsbeckett.ac.uk/public-information)
COVID-19 social distancing measures will be in place for teaching, learning, assessment and
student support in 2020/21. This means that there will be operational requirements and
protocols in place for the way in which your course is delivered and the way in which
University activities, facilities, and spaces operate which students and staff will need to follow.
In the event of further government lockdowns either local or national in response to COVID19, we will prioritise digital and online learning and support to enable students to continue
with their studies. We may need to implement approved emergency COVID-19 pandemic
academic regulations to take account of the impact of COVID-19 general extenuating
circumstances.
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Sandwich Placements, Other Placements and Other Off-Campus Learning
Opportunities
COVID-19 response measures are likely to impact on the arrangements for placements, field
trips, volunteering and other off-campus activities. If available, these are likely to operate
with appropriate social distancing arrangements. Employers may reduce the availability of
placement or volunteering opportunities due to the impact of COVID-19 on their operations.
The availability or type of placements with employers, study abroad or volunteering
opportunities, may be restricted. The University follows the UK Government’s Foreign and
Commonwealth travel advice and is also informed by any specific in-country international
travel restrictions or requirements.
The University’s current position is that we will not facilitate outward (from UK)
international/overseas placements, study abroad or volunteering activity in 2020/21. This is
to protect students and minimise the risk of you being stranded abroad in the event of a
lockdown and the introduction of national/local travel restrictions. We will only consider
international placements for students whose domicile address is in the country of their
placement.
Inward Exchange study (from other EU countries to the UK under this scheme) will be
supported where these align with the teaching blocks academic calendar delivery dates.
There may be other national or international travel restrictions or quarantine measures or
specific workplace COVID-19 measures that impact on these opportunities.
Should the COVID-19 response and alert level be amended, any activity may also be subject
to COVID-19 employer, local or in-country requirements applicable at the time of the
placement/activity. We will keep the position under review for teaching blocks 2 and 3 or
semester 2, informed by Public Health England and the UK Government’s Foreign and
Commonwealth travel advice.
Students will have access to advice and support from the University careers and employability
team during their studies via the online resources and support.
Further information on placements or other off-campus learning opportunities applicable to
your course is provided below.

6

Professional Accreditation or Recognition Associated with the Course
We will prioritise face-to-face teaching and practical teaching to meet any requirements of
relevant professional, statutory and regulatory bodies (PSRB) if your course includes these
elements. This will ensure that your course retains its full professional status.
Specific information on applicable professional statutory or regulatory body recognition or
requirements for your course is summarised below.

Teaching and Learning Activities
The way we will deliver this course and teaching, learning and assessment activities in
2020/21 will be informed by Public Health England advice and guidance on COVID-19 secure
requirements and the need for social distancing for the protection of students and staff.
You will experience a blended approach to learning for 2020/21; this could include a mix of
face-to-face, on campus online, and digital content, teaching and learning.
We are working within the government 2-metre social distancing measures for Teaching Block
1, so we are not planning to deliver large-group teaching on campus throughout 2020/2021.
This will ensure that maximum space will be available for small-group teaching.
In most cases, the taught content will also be available online so you can still access it if you
are not able to attend campus due to the pandemic (for example, due to self-isolation,
shielding or travel restrictions). There will be digital content and recorded lectures available
online to support students who may be unable to travel to campus. In some circumstances,
other formal taught sessions may also be recorded.
In the event of a further government lockdown in response to COVID-19, we will prioritise
digital and online learning and support to enable students to continue with their studies and
study towards achieving any specified professional statutory and regulatory body
accreditation requirements where this applies.
If there is an easing of COVID-19 restrictions, we will continue to provide blended delivery for
teaching block 1 in 2020/21. We will keep teaching blocks 2 and 3 under review, informed by
Public Health England advice (see Introduction section above).
Further information on local course delivery arrangements will continue to be available from
your School.
Students will be kept up to date with new information when this is available via this University
website.
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Learning Support
Our approach to delivering student support in 2020/21
Given the planned social distancing measures in place on campus for 2020/21 to ensure safe
delivery of services for students and staff, some of the arrangements for student support will
be accessible online.
We are committed to ensuring you continue to have opportunities to access the learning and
wellbeing support that you need over the forthcoming year. General learning spaces,
including access to libraries, will be available to be booked online; and where specialist space
is needed, this will either be provided: as normal; created in newly adapted spaces; or
replicated as part of an enhanced suite of online resources.
We want to provide a safe environment for students and staff, so on-campus delivery of
student support services will be limited. This may mean that campus-based school offices will
operate within defined core office hours. However, full access to advice, learning support
and specialist services will be delivered via telephone, email, video calls and online live chat.
The Students' Union will also be implementing social distancing arrangements for student
advice services.
Access to Library support in 2020/21
The Library offers access to thousands of resources via MyBeckett or the Library website
(http://libguides.leedsbeckett.ac.uk/home) which also provides full details of all our services.
In response to COVID-19, and the need for social distancing for the protection of students and
staff, the libraries will be available via a booking system in 2020/21 for students to study,
access PCs and laptops, printer/ copiers, and other equipment, and to use the books and
journals.
The Library and Student IT Advice Service is available by online chat, email or phone, and
provides support on using the University’s online and digital services, finding information,
borrowing, Office 365, MyBeckett, online meetings, saving your work, passwords, etc.
• online (including 24/7 chat): http://libguides.leedsbeckett.ac.uk/contact_us
• by phone - 0113 812 1000 (24/7 IT support)
The Library Academic Support Team can help you develop your academic skills such as critical
thinking, academic writing and analysing data, and research skills such as how to find, use and
evaluate information for your studies. The team liaises with your lecturers to provide the
information resources you need for your subject and to arrange academic skills sessions to
support you in your studies. They also have a wide range of short tutorials available on the
Library’s YouTube channel:
https://www.youtube.com/channel/UCFFd5u75zmy00EnkM9F2zPQ
Support from your School
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If you have a question or a problem relating to your course, your Course Administrator is there
to help you. Course Administrators work closely with academic staff and can make referrals
to teaching staff or to university specialist support services as appropriate. They can also
arrange for a confirmation of attendance letter, and a transcript on your behalf. You may also
like to contact your Course Representative or the Students’ Union Advice team for additional
support with course-related questions.
Student Advice and Support
If you have any questions about life at our University in general, you may contact the Student
Advice Hub to speak to one of our Student Services Advisers. This team, consisting of recent
graduates, are able to support you throughout your time here. They will make sure you have
access to and are aware of the support, specialist services, and opportunities our University
provides. Our Student Advice Hub will be operating via live chat, video, telephone and email
services. Telephone lines - 0113 812 3000 will open as usual 09.00-17.00 Mon-Fri. You can
book an appointment via telephone or online video chat with an adviser via the link at:
https://www.leedsbeckett.ac.uk/studenthub/student-experience-team/. This is where
contact details for all specialist support services can also be found. You can also email the
team at studentadvicehub@leedsbeckett.ac.uk.
Range of Support Services Available
There is a range of support for disabled or vulnerable students. Any student with a disability,
who may or may not have declared this to the University and wishes to discuss their learning
support for the year ahead or their status as a COVID-19 extremely vulnerable person, should
contact their Disability Adviser for their School who is based in Student Services to discuss
their support needs in the first instance. The service contact details
are disabilityadvice@leedsbeckett.ac.uk or telephone 0113 812 5831. Students who are
classed as COVID-19 Extremely Vulnerable (i.e. you have received a Shielding Letter from the
NHS) but who do not regard themselves as disabled, and have not registered with the
Disability Team, should discuss any support arrangements they may need, directly with their
Course Director and if resident in halls, their Residential Life Team.
Once enrolled, you will have access to our virtual learning environment, MyBeckett. Within
this system you will see two tabs (Support and Opportunities) where you can find online
information and resources for yourselves. The Support tab gives you access to details of
services available to give you academic and personal support. These include Library Services,
the Students’ Union, Money advice, Disability advice and support, Wellbeing, International
Student Services and Accommodation. There is also an A-Z of Support Services, and access to
online appointments/registration. The Opportunities tab is the place to explore the options
you have for jobs, work placements, volunteering, and a wide range of other opportunities.
For example, you can find out here how to get help with your CV, prepare for an interview,
get a part-time job or voluntary role, take part in an international project, or join societies
closer to home.
You can also access details of all University student support teams at our web A-Z of Services.
This can be found at https://www.leedsbeckett.ac.uk/studenthub/student-support/. Here
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you can obtain further information including service contact details, access self-help
resources or book an appointment with a range of support services.
In order to provide you with information on student services support in 2020/21 in response
to the changing COVID-19 position, updated information will be provided on our University
COVID-19 microsite.
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Part 2: Important Information Specific to BA (Hons) Marketing with
Advertising Management for 2020/21

Award

BA (Hons) Marketing with Advertising Management

Contained Awards

BA Marketing with Advertising Management
Diploma of Higher Education Marketing with
Advertising Management
Certificate of Higher Education Marketing with
Advertising Management

Awarding Body

Leeds Beckett University

Level of Qualification & Credits

Level 6 of the Framework for Higher Education
Qualifications, with 120 credit points at each of Levels
4, 5 and 6 of the UK Credit Framework for Higher
Education (360 credits in total)

Course Lengths & Standard Timescales
The standard start date for Leeds Beckett University induction week is reproduced below and
relates to the majority of students starting a course in September 2020. A proportion of
courses have alternate start dates which are displayed on the online prospectus and
additionally will be notified to the students concerned via the offer letter. Non-September
starters will also have their start dates confirmed in their offer letters.
•

3 years (full time, online/campus based)
Starts 21st September 2020/ Ends June 2023

•

4 years (full time, online/campus based with a 1-year work placement)
Starts September 2020/ Ends June 2024

•

6 years (part time, online/campus based)
Starts 21st September 2020/ Ends June 2026

Timetable Information
This course will be taught via teaching block delivery. Details of on-campus and other
scheduled sessions will be confirmed in your timetable.
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Further information on learning and teaching activities and your modules is provided in a later
section of this document.

Placements and Other Off-Campus Learning Opportunities
Summary
Placements are recognised and highly valued by employers and can enhance your
employability and preparedness for life after graduation. If you chose to undertake a
placement, our Placements Teams will work with you to identify an appropriate opportunity
either in the UK or overseas. At the time you will be in contact with the Placement Team
representatives at the City Site for further information. Please note that the costs associated
with work placements are not funded by the university (e.g. travel/ accommodation).
Length
48 weeks, undertaken between year 2 and year 3 (level 5 and Level 6). Sandwich students
may write about their experience in the L6 optional Marketing Placement module.
Location
Students may be placed with various companies in the Leeds region. Further information on
the allocation process is provided by the module leader prior to option choices being made.

Policies, Standards and Regulations (www.leedsbeckett.ac.uk/public-information)
There are no regulatory exemptions associated with your course.

Key Contacts
Your Course Director

Neil Kelley (n.kelley@leedsbeckett.ac.uk)

Your Academic Advisor(s)

Neil Richardson (n.richardson@leedsbeckett.ac.uk) /
Ruth Gosnay (r.gosnay@leedsbeckett.ac.uk)

Your Course Administrator Julie Barrow / Lindsey Eden
(marketingadmin@leedsbeckett.ac.uk)

Professional Accreditation or Recognition Associated with the Course
Professional Body

Chartered Institute of Marketing (CIM)
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Accreditation Summary
The course has professional accreditation with the CIM as one of its major themes. Being part
of CIM’s Graduate Gateway provides a brand distinctiveness and adds value through an
increase in the likelihood of higher salaries and higher employment rates for graduates. This
accreditation enhances the opportunity to increase students’ employability and leverage
enhanced salary starting points as against sectoral destination norms. Full exemption from
the Level 3 and Level 4, as well as part exemption from L6, CIM Professional Marketing
qualifications has been mapped against the Professional Marketing Standards Framework
with the CIM.
Course Accreditation/ Recognition Period 01/11/16 - 31/10/19 (reapproval pending)

Course Overview
Aims
The aims of the programme are:
•

•

•

•

•
•

To provide both an academic and vocationally-oriented curriculum which will enable
students to develop a comprehensive knowledge and understanding of the structures,
concepts and processes involved in marketing, and marketing and advertising
management by organisations.
To understand and positively respond to the changing social, economic, financial,
technological, political, international, ethical and legal frameworks within which
organisations operate
To provide a stimulating learning environment that fosters a critical, reflective,
creative and challenging approach to the study of marketing and advertising
management.
To provide opportunities that encourage students to develop their capability to take
positive initiatives, respond effectively to new ideas, adapt to changing circumstances,
and address multi-faceted problems with an open mind.
To offer students opportunities for specialisation in preparation for their career in
marketing, advertising or related areas.
To facilitate the development of a range of skills and values which encourage students
to use their talents to the full in achieving their personal and career aspirations,
particularly in relation to marketing and marketing and advertising management.

13

Course Learning Outcomes
At the end of the course:
1

Students will have developed a comprehensive knowledge and understanding of the
structures, concepts and processes involved managing marketing and advertising by
organisations and the changing social, economic, financial, technological, political,
international, ethical and legal frameworks within the global environment in which
they operate.

2

Students will have developed the capability to take positive initiatives, respond
effectively to new ideas, adapt to changing circumstances, be enterprising and
address multi-faceted problems with an open mind.

3

Students will have gained a critical, reflective and challenging approach to the study
and application of marketing, marketing management and advertising management.

4

Students will be digitally literate and have gained knowledge of areas of
specialisation in preparation for their career in marketing, advertising or related
areas.

5

Students will have developed a range of skills and values which allow them to use
their skills, abilities and talents to the full in achieving their personal and career
aspirations, particularly in relation to marketing, advertising and associated
management activities.

Teaching and Learning Activities and Your Modules
At Level 4 you will experience a blended approach to learning – this is a mix of face-to-face,
on campus and remote teaching and learning. The learning content you will receive will be
as planned for the academic year 2020/2021 before the Covid-19 outbreak.
We are working within government social distancing measures, so we are not planning to
deliver large group teaching on campus throughout 2020/2021. This will ensure that
maximum space will be available for small-group teaching.
The face-to-face taught content will also be made available online so you can still access it if
you can’t attend campus due to the pandemic (for example, due to self-isolation, shielding
or travel restrictions).
There will be four on-campus ‘consolidation’ sessions during each of the three Teaching
Blocks. These sessions will pull together key threads from each of the modules you’re
studying and provide support in key areas such as study skills, employability, placements
and assessment support.
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Each session will be two and a half hours long. To clarify, there will be four sessions during
the October to December block (Teaching Block 1), four during the January to March block
(Teaching Block 2), and four during the April to June block (Teaching Block 3).
Level 4
Teaching Block 1

Core (Y/N)

Marketing Environment

Y

Introduction to Marketing Comms

Y

Teaching Block 2

Core (Y/N)

Information for Marketing

Y

Marketing Essentials

Y

Teaching Block 3

Core (Y/N)

Practical Marketing

Y

Introduction to Digital Marketing

Y

Level 5 Core Modules (2021/22 for FT students and 2022/23 and 2023/24 for standard PT
students)
Consumer Insight
Managing Marketing Projects
Marketing Research
Principles of Advertising
Integrated Marketing Communication

Level 5 Option Modules (delivery years as per Level 5 core modules above)
The following option modules are indicative of a typical year. There may be some variance in
the availability of option modules.
Sales Management
Marketing for Entrepreneurs and Small Businesses
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Sustainable Marketing
Persuasive Cultures
Visual Merchandising

Level 6 Core Modules (2022/23 for FT students, 2023/24 for sandwich placement students
and 2024/25 and 2025/26 for standard PT students)
Advertising Strategy
Media Planning Project
Creativity and Innovation
Strategic Marketing
Level 6 Option Modules (delivery years as per Level 6 core modules above)
The following option modules are indicative of a typical year. There may be some variance in
the availability of option modules.
Marketing Dissertation
Contemporary Brand Management
Marketing Placement (Sandwich students only)
Digital Strategy
Arts Marketing and Communication
Celebrity and the Media
Services Marketing
Strategic Retail Management

Assessment Balance and Scheduled Learning and Teaching Activities by Level
The assessment balance and overall workload associated with this course are calculated from
core modules and a sample of option module choices undertaken by a typical student. They
have been reviewed and confirmed as representative by the Course Director.
A standard module equates to 200 notional learning hours, which may be comprised of
teaching, learning and assessment, placement activities and independent study. Sandwich
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placement years spent out of the University are not be included in the calculation unless they
are credit bearing and attributed to a level of the course. Modules may have more than one
component of assessment.
Level 4 is assessed predominantly by coursework, with some examinations and practical
assessments.
Level 5 is assessed predominantly by coursework, with some examinations and practical
assessments.
Level 6 is assessed predominantly by coursework, with some examinations and practical
assessments.
Overall Workload
Teaching, Learning and Assessment
Independent Study
Placement

Level 4
217 hours
983 hours
N/A

Level 5
224 hours
977 hours
N/A

Level 6
218 hours
983 hours
N/A

Learning Support Arrangements
We are committed to ensuring that you continue to have opportunities to access the
learning support that you need over the forthcoming year.
General learning spaces, including access to libraries, will be available to be booked online;
and where specialist space is needed, this will either be provided:
• as normal
• created in newly adapted spaces
• replicated as part of an enhanced suite of online resources
There will be course-based support in order to enhance your learning experience, focusing
on academic skills such as reflection, exam technique, report writing, critical thinking,
research and presenting, during the on-campus consolidation sessions.
We also work closely with our Skills for Learning team who provide substantial learning
support for the course. This is provided via workshops are interactive group sessions that
can help students to improve and enhance your skills in academic communication, statistical
analysis, IT, information literacy and effective study.
Each workshop develops a specific area of your academic skills through a mixture of
activities, peer learning, and expert advice from Academic Skills Tutors and Academic
Librarians. Workshops are free, delivered online and run throughout the academic year.
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