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This chapter introduces readers to the early history of British comics. It also shows how comics drew on
trends in popular print media such as book illustration and satirical cartoons which provide the cultural
environment from which the comic could emerge. In British Comics: A Cultural History, James Chapman
suggests that the early history of comics is not so much a matter of various firsts' as an evolutionary
process in which the conventions of the medium took shape across a number of publications. If the comics
rapidly altered their readership towards children as the new century dawned, perhaps recognising something
of the same anti-authoritarian and anarchic tendencies in the young, then for a period at the end of the
nineteenth century, they spoke directly to an adult working-class audience who found both enjoyment and a
form of rebellion in their populist pages.

ABSTRACT



The Making of English Popular Culture provides an account of the making of popular culture in the
nineteenth century.

While a form of what we might describe as popular culture existed before this period, John Storey
has assembled a collection that demonstrates how what we now think of as popular culture first
emerged as a result of the enormous changes that accompanied the industrial revolution.
Particularly significant are the technological changes that made the production of new forms of
culture possible and the concentration of people in urban areas that created significant audiences
for this new culture.

Consisting of fourteen original chapters that cover diverse topics ranging from seaside holidays
and the invention of Christmas tradition, to advertising, music and popular fiction, the collection
aims to enhance our understanding of the relationship between culture and power, as explored
through areas such as ‘race’, ethnicity, class, sexuality and gender. It also aims to encourage within
cultural studies a renewed historical sense when engaging critically with popular culture by
exploring the historical conditions surrounding the existence of popular texts and practices.

Written in a highly accessible style The Making of English Popular Culture is an ideal text for
undergraduates studying cultural and media studies, literary studies, cultural history and visual
culture.
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